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b y  V e r i F o r m :

Origins and evolution of the profession, Wedding Planner profile, History of marriage, Civic
wedding rite, Superstitions and curiosities, Religious wedding rites: catholic concordat wedding,
jewish wedding, protestant wedding, orthodox wedding, islamic wedding, Symbolic wedding rite,
Wedding dress, Weil and bouquet, Bearing, Groom’s suit, Dresses for bridesmaids and pageboys,
Bridal makeup and hairstyle, Choosing a wedding venue, Choosing a wedding theme, Organising a
wedding reception, Types of restaurant service, Wedding menu, Wedding cake, Floral decorations
in the church and at the wedding venue, Wedding invitations, Wedding favours and sugared
almonds, Wedding list, Wedding Etiquette, Wedding photography and video service, Choosing
wedding music, Starting a wedding planner business, Bureaucratic procedures, Choosing a legal
form for your business, The corporate image: wedding planner image, the website, communication
tools, word of mouth, Client management.


